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INTRODUCTION

Individuals and arts organizations can utilize this Plan and the 
research contained in it to help guide their own strategic thinking 

What is a Cultural Arts Master Plan?

and the city can harness arts and culture initiatives to enhance 

Purpose

to provide a 10-year strategic plan that outlines the role of the City 

How to use this Cultural Arts Master Plan

The Cultural Arts Master Plan is designed to function as a tool 
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KEY FINDINGS

city’s arts and cultural landscape. 

Key findings include:

1. Expanding Arts Scene:  

indicating a thriving arts community.a thriving arts community.

2. Growing Demand for Facilities:  
The rapidly expanding arts scene has overwhelmed overwhelmed 
existing facilitiesexisting facilities  

3. Diverse Programs:  

need for greater diversity and accessibilitygreater diversity and accessibility

4. Potential Market:  
The drivable population within a 1 to 5-hour radius 
presents 
developmentdevelopment

5. Facility Limitations:  

lacks ADA compliance and modern lacks ADA compliance and modern 
equipment.equipment.

6. Public Art:  

with a desire for expansion beyond the downtown area.desire for expansion beyond the downtown area. 

7. Festival Spaces:  
Existing venues for city-produced special events have events have 
limitationslimitations
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GUIDE STRATEGIC THINKING and  

ENVISIONING MANSFIELD AS A 
LEADING ARTS AND CULTURE DESTINATION.  
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walk from where they live by 2035. 

Become the premier arts and culture  
destination in the South Metroplex area by 2035. 

VISION
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GOALS &  
STRATEGIES
Goal 1: Develop cultural 
facilities in Mansfield
Strategies:

• 
• Convert the Farr Best Theater into a 

• 

• 

• Work with a public artist to develop a  

• 
• 

• 
• 

Goal 2: Establish the 
Mansfield public art 
program through adoption 
of sound policies and 
investment in iconic art.
Strategies:

• 
• 

the creation of a percent-for-art 

• Explore the inclusion of public art 

•  

• 

• Develop a signature public art event 

• 
interventions take place throughout 

downtown and in any future arts 

• 
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Goal 3: Achieve cultural 
district designation through 
the Texas Commission on the 
Arts
Strategy:

•

GOALS & 
STRATEGIES CONT.

Goal 4: Cultivate an authentic 
cultural community in 
Mansfield
Strategies:

•

• Diversify participatory arts and cultural 

•
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Population and Location
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arts and culture activities as a result of 
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Source: U.S. Census Bureau; U.S. Department of the Interior, National Park Service, Texas State 
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BACKGROUND CONT.
 The City has added to its event space inventory by purchasing 

Demographics

 

White Black or 
African 

American

American 
Indian and  

Alaska 
Native

Asian

Native 
Hawaiian or  
Other Pacific 

Islander

Other 
Race

Two or 
More Races

62.4% 22.6% 0.3% 3.8% 0.0% 3.5% 7.5%

64.3% 12.1% 0.5% 5.0% 0.1% 7.0% 10.9%

Source: ACS (2021) 5-year Estimates

Race Percentage in Population

= Texas Population
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provides insight into what individuals and 

Median Household Income

Texas

Source: ACS (2021) 5-year Estimates
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BACKGROUND CONT. 

Graduate Degree of 

 

Associate  

 

Source: ACS (2021) 5-year Estimates
Education Level
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2007

 

2008

 With the addition of new cultural 

 

 

 

2011

 

SeptemberSeptember

2014

2015
  

2016

 The LOT Downtown hosts its Grand 

 

 

HISTORY OF THE  
CULTURAL ARTS  
IN MANSFIELD
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2017

 
purchases the historic 
Farr Best Theater and 

 

 

 The Farr Best 

2018

and networking events 
– Arts Around Town and 

 

scholarships and grants 

 Research begins 
on public art in response 

 

Tax funds allocation for 

2019

2020 respondents indicated 
satisfaction with the 
current variety of cultural 
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2021

 

 

Arlington ISD Center for Visual and 

PLAN BEGINNING
October October 

 

2022

 
Arts Planning Process begins with 

 

 2nd survey & 

 Inventory 

 Farr Best Theater  

Update and work session for 
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2022 
cont

The LOT Downtown and begins basic 

City Council on the Cultural Arts 

and Odessa historic theaters and 

2023

 Market research 
and analysis for the Cultural Arts 

Update for City Council 

Council toured a boutique hotel and 

The LOT Downtown 

Cultural Arts 

The LOT Downtown Partner 

The LOT Downtown 

 Cultural Arts Master Plan 
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THE PLANNING 
PROCESS

the City asked residents and visitors 

 

directing citizens to a short online survey 

their 

and 10 arts groups about their vision for 

stakeholders included leaders of arts 

“Arts and 
culture are 

of our community.”

A comprehensive list of all interviews can be found in Appendix Six.
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responses and speak with residents about 

Once the survey and opportunities for 

workshops were conducted on various  dates 

Steering Committee

practices in the arts and culture sector 

• 
Manager

• 

• 

• 
Event Services

• 

• 

• 

• 

• 

• 

• 
Parks and Recreation

• 

• 

• 
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Arts & Culture Nationwide

 

the appendix and selected for publication  
 

be discussed in-depth alongside the 

Market Research

conducted to assess the Dallas-Fort Worth 

were conducted to catalog and evaluate  
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Overview

13 of the 21 arts and culture organizations 13 of the 21 arts and culture organizations 

the needs of hundreds of residents the needs of hundreds of residents 
in the community.in the community. While there is 

organizations and arts businesses to seek spaces outside organizations and arts businesses to seek spaces outside 
of the community.of the community.
either scaling back their growth or resorting to creative 

FINDINGS

local performances 
from local groups 
than surrounding 

communities”
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1 Theater1 Theater

public usepublic use

13 Local businesses displaying art13 Local businesses displaying art

VenuesVenues Art Displays at Art Displays at 
Local BusinessesLocal Businesses

Festival SitesFestival SitesMuseumsMuseums Participatory Art Participatory Art 
Program ProvidersProgram Providers

Facilities

and its stepped stage is not conducive to 

the professional venue current and future the professional venue current and future 

particularly when compared to venues particularly when compared to venues 

 Despite 

booked to capacity with 324 days already 

was built to serve as an outdoor concert 

the LOT Downtown will need additional 

“A community center 
promoting local artists is 
needed. A space to create 
plays (Farr Best does not 

stage play) is needed.”
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Independent School 

by the public – Willie 

School venues have a number of School venues have a number of 

they do not always have the physical or they do not always have the physical or 
operational infrastructure to accommodate operational infrastructure to accommodate 

touring touring 
 and 

they do not allow 

on revenue 

research indicates 

venue would not 

due to their focus and exclusive use by  

While concerts are occasionally hosted 

as starting points for several self-guided 
historic walking tours in the historic 

these historical these historical 
museums do not have exhibition space museums do not have exhibition space 
for art nor are there private facilities for art nor are there private facilities 

or exhibition spaces.or exhibition spaces. 

“Feel like there 
could be more 

especially on 
the arts side.”

“Lack of 

visual arts 
displays and 
performing 
arts”

a ton of potential to be 

currently limited by  
the facilities and 
funding available. At 

to many neighboring 
cities to get my arts and 
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aa 
seat capacity.seat capacity.

opposed to renting another venue or paying 

opportunities for increased or additional 

With the exception of Arlington Music 

Outdoor venues throughout the South 

the Levitt Pavilion in Arlington which is a 

•  of survey participants 
 to 

participate in arts and culture activities

•  of survey participants

• of participants cite a lack of 

 in arts and culture in 

• 
 in arts and culture 

 

Programs 

Part of the need and desire for new facilities 
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but it does suggest gaps in 
households.households.

potential to distribute programming opportunities potential to distribute programming opportunities 
throughout the citythroughout the city rather than being 

In addition to the regular arts classes and 

place in a variety of venues throughout 

52% of 52% of 
survey respondents said festivals and survey respondents said festivals and 
fairs were the most important type of fairs were the most important type of 

and 

“Need more and  
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As evidenced by its special events and 

 

also display this strong interest in public art 
throughout the general public: 

• of participants  
 

• of participants  

• Nearly half of all participants 
 and 

inventory analysis and research of the 

“We love all the hidden 
art murals throughout 
downtown!”

“Maybe a sculpture 
walk in downtown”



33

 
 

arts within a 10 minute walk  
from where they live by 2035. 

Become the premier arts and 
culture destination in the South 

Metroplex area by 2035.

VISION
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ROADMAP 
FOR THE 
FUTURE 
Overview  ........................................................ 35
Goal 1: Develop cultural 

 .................................... 38
Goal 2:  

 
 

iconic public art ..............................................
Goal 3: Achieve cultural district  
designation through the Texas  

 ................................ 100
Goal 4: Cultivate an authentic  

104 
Conclusion  .................................................... 115
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OVERVIEW

the success of certain strategies is contingent upon broader land use and 

Some things to consider before moving forward with the 
strategies:
1. Clear direction and vision for downtown:1. Clear direction and vision for downtown:

gathering spaces and the distinction between public and  

2. Development of performing arts spaces:2. Development of performing arts spaces:

3. Policy on food and beverage in arts spaces:3. Policy on food and beverage in arts spaces: The City needs to 

4. Cohesive marketing and branding:4. Cohesive marketing and branding:
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The timing for each  
strategy has been 

 

Long = 10+ years

The cost for each  
strategy has been  

$$$: $2.5 million+

Relative impact for each strategy  

•• Low:Low: 

• Medium:Medium: 

• High:High: 
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PRIORITY MATRIX
SHORT TERM MEDIUM TERM LONG TERM

HIGH 
IMPACT

Art Policies

Cultural District 
designation for 
downtown

inclusion of 
art & culture 

new private 

Purpose-built 

facility

public art along Boutique hotel

Percent for 
Art in Public 

Ordinance

cultural arts 
area

Best conversion Experiential 
Venue

- The LOT 
Downtown

signature 
playground

MEDIUM 
IMPACT

gallery space arts and cultural 

downtown

Art Advisory public art event 

LOW 
IMPACT
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Strategy: Create the Walnut Commons

is for visitors to spend several hours or even a whole day 
downtown – to see downtown as a destination to return 

connectivity to The LOT Downtown by creating a safe 
pedestrian crossing at Broad Street to a new urban 

greenspace at the city-owned land on the corner of 

GOAL 1: DEVELOP  
CULTURAL FACILITIES 
IN MANSFIELD
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PRIORITY ACTIONS: 
• 

Connectivity points for The LOT Downtown to the  

• 

investigate the logistical hurdles of the space
• 
• 

Timing: 
Relative Cost: $$$ 
Relative Impact:
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Strategy: Convert the Farr Best Theater into 

from both Walnut Commons and Main Street

Other artistic organizations are interested in 

and whether an outdoor gathering and event space for downtown 
Given the Given the 

already high usage at the Farr Best and even higher existing demand already high usage at the Farr Best and even higher existing demand 

to look to surrounding communities.to look to surrounding communities. 

• increase in space  
usage since 2021

• still available 

• increase in  
patrons since 2021

•  Annual attendance  

Up 10x 
• events per year

• Thousands of dollars 
of in-kind support to  
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PRIORITY ACTIONS: 
• Consider expanding the existing 

addition of this space would greatly 
enhance the possibilities within the Farr 

• 

Farr Best Theater
 The scope of work should include 
a full review of relevant codes 

historicity and eligibility for the 

• 
to best serve the adopted downtown 

Option A

and should include:

• 
current building code and ADA 

• 
• 

• 

• new theatrical lighting and 

• consideration to list Farr 
Best Theater on the national 

• exploring the possibility of 
creating a pedestrian link to 
Walnut Street by opening the 

Option B would involve 

linking Main Street at the front 
of the building and Walnut Street 
to the rear by opening up the 

Timing: 
Relative Cost: $$ to $$$
Relative Impact:
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Case Study: The Chief Theater |  

announced that renovations will begin upon securing 
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Strategy:  Plan capital improvements at The 
LOT Downtown 

arts and culture in the city and harness its potential as a revenue 

• 

• 

• 

• 

• 
• A loading zone with suitable access to the stage and backstage 

• 
• 

• 
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PRIORITY ACTIONS: 

• 

• Design a new connection to Main Street that produces an inviting 

• Assess the technical capacity of the stage at The LOT for various 

• 

Timing: 
Relative Cost: $$ to $$$
Relative Impact:
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(Stage and Green Space)
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considered so the venue can be occupied when a festival is 

“Location of 
events does  
not have 
adequate 
parking or  
space for 
the number 
of people 
attending.”

especially the arts 

like a diverse 
community.”
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Timing: 
Relative Cost: $$
Relative Impact:

PRIORITY ACTIONS: 
• Identify potential locations the City owns or other ideal 

Understand the properties of each potential location such 

Consider future uses in addition to city produced festivals 
and events such as renting the facility or using it as a park or 

• 

• 
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Case Study: Addison Circle Park | 

an activity trailer when festivals and concerts 

Circle Park to establish a coherent core and 
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Strategy: Work with a public artist 
to develop a signature monumental 
playground within a future arts district 

playground experiences and seek non-traditional play options 

The City should select an existing or planned new park for a large 
destination playground where an artist is integrated into the design 
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Timing: 
Relative Cost: $$$
Relative Impact:

PRIORITY ACTIONS:
• Begin identifying potential locations for a large-scale 

• Identify the scale of the destination playground and the 

• 

Explore trail connections to the playground so residents 

• 
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Case Study: The Gathering Place | 

is a riverfront park that broke ground in 

Arkansas River with the help of Michael Van 

The Gathering Place is accessible for 

Discovery Lab was also added in 2022 to 

USA Today
Time

National 
Geographic’s list of 12 Mind-Bending 

public riverside park stretching across a 

an Artifact Walk featuring the salvaged 

but interactive activities involving the 
riverfront were not possible as the entire 
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concept would support the grassroots art scene and provide visitors with a 

“A variety of options would be nice. Not everyone wants 

space to create on your own with materials and no 
instructor would be even better.”

Timing: 
Relative Cost: $
Relative Impact:
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PRIORITY ACTIONS: 
• 

pilot both gallery concepts to gauge their 

• 

• 

• Secure potential gallery spaces and 

• 
viability of additional gallery space in 
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Case Study: Downtowner Gallery | Center for the Arts / Dalton Gallery | 

The Center for the Arts is in the historic 
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Strategy: Explore an immersive 
experiential venue as a cultural anchor

experiences within one location and allow the viewer to enter the 

on logistics of putting down roots in the area and then hire local 
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Timing: 
Relative Cost: $$
Relative Impact:

PRIORITY ACTIONS:
• The City should pursue existing brands across the country 

warehouse space is likely the least labor-intensive 

• 

Potential partners could be a national brand or a local 
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gathering lantern and are charged with bringing light to the darkness 
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Strategy: Attract a boutique hotel to 

PRIORITY ACTIONS:
• Research and Identify Market Potential

• 

• Engage with Local Stakeholders
Establish connections and partnerships with local 

• 

Identify suitable locations and hotel operators to discuss 

• 
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Case Study: The Crawford Hotel / Denver Union Station

• 

• Follow-up and Relationship Building

the right stakeholders to develop and operate a boutique hotel that adds value to the 

Timing: 
Relative Cost: $ to $$$
Relative Impact:
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performing arts facility

arts venues for existing and future grassroots arts and culture 

an an 
 connected to 

This will create operational synergies with the venue and allow for 
dual utilization of both spaces by theater groups or professional 

Content opportunities for the venue include a variety of ticketed 

featuring regular touring acts and conveniently connected to a 

a setup could potentially be established through a public-private 

we recognize the importance of cultivating we recognize the importance of cultivating 

unique “hometown” atmosphere.unique “hometown” atmosphere.
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Facilities Facilities 

and simple renovations to existing facilities will fall short of and simple renovations to existing facilities will fall short of 
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Municipalities throughout the country frequently build and 

Housing a variety of Housing a variety of 
cultural arts amenities in one place has advantages:cultural arts amenities in one place has advantages:

• Cultivating a Creative Community:Cultivating a Creative Community: Centralized venues foster 

• Convenient Access for Residents:Convenient Access for Residents:

• Streamlining Operations:Streamlining Operations:

• 

•  Central venues have the 

• Favorable Service Contracts:Favorable Service Contracts: Negotiating service contracts 

arts space is suggested.arts space is suggested.
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PRIORITY ACTIONS: 
• 

• 

• 

• 
• 

• 

Timing: 
Relative Cost: $ 
Relative Impact:
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will adopt policies and guidelines to ensure the City is 

The policy includes: 
• 
• Roles and responsibilities of the Public Art Advisory 

• Funding and use of funds
• 
• Gifts and loans
• Mural process and guidelines

•  

GOAL 2: 
ESTABLISH THE MANSFIELD 
PUBLIC ART PROGRAM THROUGH 
ADOPTION OF SOUND POLICIES 
AND INVESTMENT IN ICONIC ART
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PRIORITY ACTIONS: 
• 
• 

• Evaluate the adopted policy at year 5 to identify potential 

Timing: 
Relative Cost: $ 
Relative Impact:
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public art should be calculated only on the original design and construction 

 
 

• 
• Fire and Police stations
• New road construction
• Parks and trails
• Streetscapes
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PRIORITY ACTIONS:
• 
• 

• 
•  

Timing: 
Relative Cost: $$
Relative Impact:
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updated their public art plan and policy and 

expenditures listed in the ordinance include
• 
• 

• bases or foundations necessary for the 
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PRIORITY ACTIONS:
• 

• 

• 

• 

Timing: 
Relative Cost: $
Relative Impact:
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To ensure the presence and sustainability 
of public art and cultural resources across 

City arts fund designated for public art and 
cultural resources and facilities instead of 

integrate public art or cultural facilities 
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dedicated Art in Public Places code that was 

public art throughout neighborhoods on 

all private non-residential and residential 

units or a renovation where the renovation 

fund has fully paid for at least one new 
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• 

professional
• 

• 

• 
• 
• 

• 

PRIORITY ACTIONS:
• 

• 

• 
• 

Timing: 
Relative Cost: $ 
Relative Impact:
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along the trails that vary in scale and size and are placed 

PRIORITY ACTIONS:
• The Public Art Manager should coordinate with the Parks 

Master Plan to identify funding for public art along the 

• 

• 

Timing: 
Relative Cost: $$
Relative Impact:
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Case Study: Indianapolis Cultural 

The Indianapolis Cultural Trail is an 

the neighborhoods the trail passes 

trail opened around 2013 after 12 
years of planning and six years of 

Indianapolis Cultural Trail Inc 

the Indianapolis Cultural Trail has inspired 

Folsom Cash Art Trail |  

and historic prison grounds and stands as 

the Illinois-based Fine Art Studio of Rotblatt 
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Signature public art events cover a wide range of genres and 
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 PRIORITY ACTIONS:
• 

events listed above are:

• 

Release a call for artists to participate with approved budgets for each 

Select artists

Market event to residents
• 

Timing: 
Relative Cost: $$
Relative Impact:
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Case Study: Glow |  

The Glow Festival hosted on the Santa 
Monica Pier in California is listed as the 

lighted interactive art installations and 

North Forest Lights |  

lighting experience that pops up annually 

and was brought to Bentonville by the 
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considered within historic downtown and in any future districts 

A plan should be pursued for downtown and each future district 

 PRIORITY ACTIONS:
• 

• 

• 

Timing: 
Relative Cost: $$
Relative Impact :
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New Jersey
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 PRIORITY ACTIONS:
• 

• 

• 

Timing: 
Relative Cost: $ to $$
Relative Impact:

ArtAround is a free public art sculpture collection hosted in various 



99



100

This designation will bring additional visibility and identity to 

GOAL 3:  
ACHIEVE CULTURAL DISTRICT 
DESIGNATION THROUGH THE TEXAS 
COMMISSION ON THE ARTS

produce a remarkable return on 

funding from the state is available 

these districts.”
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PRIORITY ACTIONS: 
• 

• 

• 

• 

• 

• Continue to increase and diversify utilization of the Farr Best 

• 

• 

• 

• 

• 
• 
• 
• 

Timing: 
Relative Cost: $ to $$ 
Relative Impact:
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Case Study: McKinney Cultural 

into its role as a Cultural District and is 

to experience the nostalgic and historical 

the newly available cultural resources like 
grants and preservation capabilities to 

Waco Downtown Cultural District | 

Creative Waco also created a cultural plan 

which continues to develop Waco as a 

and aiding businesses in receiving new and 
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Establishing a unique brand helps to create a recognizable and 

GOAL 4: 

Timing: 
Relative Cost: $$
Relative Impact:

CULTIVATE AN AUTHENTIC CULTURAL 
COMMUNITY IN MANSFIELD
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PRIORITY ACTIONS: 

• 

• 

• 

• Update the digital presence: Overhaul the digital presence of the cultural 

• 

• 
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Des Moines hosts an ever-growing 

events – the award-winning Des Moines 

can also see national acts such as the 

was being perceived as a traditional 



1071011 777
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Lubbock Cultural District |  

Cultural District allows West Texans to 
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cultural arts touch-points for residents  
and visitors fostering a foundation for 

 

“The ISD has a wide variety 

most extracurricular class 

particularly outside of school 

many music or visual art 
opportunities especially for 
older/more advanced youth.”
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Timing: Ongoing
Relative Cost: $
Relative Impact:

PRIORITY ACTIONS:
• 

• 

• 

• 

• 
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to fundraising for the arts and providing local support for arts 

PRIORITY ACTIONS:
• 

Timing: 
Relative Cost: $
Relative Impact: Low
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C
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CONCLUSION
ongoing artistic growth that the city has experienced and will 



116

Noteworthy Essentials:oteworthy Essentials:

Organizational Excellence:rganizational Excellence:

willingness to foster creativity in its workforce and residents and continually work toward an 

Remarkable Experiences:emarkable Experiences:

Together As One:ogether As One:

where and how they can participate in arts opportunities will ensure everyone has access to 

Healthy Economy:ealthy Economy: 

Source: Americans for the Arts Social Impact Explorer,  
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68% of  Tourism
in the U.S. is driven by art. 

arts participants report meeting new people and 
making new friends through their arts experiences.

properties values can increase due 

Arts-rich communities have 
less serious crime and 
fewer reports of abuse  
and neglect. 

9 out of 10
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should update the Cultural Arts Master Plan every 10 years or after 

can work together to realize the cultural arts vision and contribute 
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APPENDIX 1 -  
KEY TERMS

Accession: a process for the acceptance of 

Artist: an individual generally recognized 
by critics and peers as a professional 

retained for the design and construction of 

Art Policy shall not be considered artists for 

Artwork:

Amphitheater: an open-air circular or oval 

surrounded by tiers or seats for spectator

Black Box Theater:

and the audience seating

Built environment:
features and facilities viewed collectively as 

 

Cultural Facility:

dedicated to cultural activities available 

and approval by the City Manager or their 

Cost:

$ - $0-$500k

Deaccession:

of its future disposition

Event Space:
the holding of events

Immersive Venue: a venue that hosts 
experiences that provide attendees with the 
perception that they are surrounded by or 

Public Art:
that are designed by a professional Artist 
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APPENDIX 1 -  
KEY TERMS

Placemaking: a participatory process for 
shaping public spaces that people want to 

Public Art Advisory Committee or 
Committee:

Public Space: any area or property (public or 

Term lengths:
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APPENDIX 2 -  
CASE STUDIES
Goal 1: 
Farr Best

• 
Colorado

• 

The LOT
• 

• 

• 

Signature Artist Designed Playground
• 
• 

Gallery Space
• 

Texas
• 

• 
• 

Texas

• 

Arts Center

• 

Goal 2:

• 

• 
• 

Art on trails
• 

Indiana
• 

California

Public Art festival
• 
• 

Arkansas

• 

• 

Goal 3:

a Cultural District
• 

Texas
• 

Texas

Goal 4:

 

• 
• 

Texas
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APPENDIX 3 -  
SURVEY RESULTS
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APPENDIX 4 -  
PARTICIPATORY ARTS  
PROGRAM PROVIDERS

 

Board & Brush Creative Studio  

Busho Kai Martial Arts & Fitness  

 

 

Destiny Voice and Music Studio  

 

 

Gensheer’s Art Studio  

Kidcreate Studio  

Theater

Mainstage Classic Theatre  

 

 

 
104 N Main Street

 
104 S Wisteria St

Motiv8ion Dance Studio  

Music & Arts  
121 W Debbie Ln Suite 105

 

 

Painting with a Twist  

 
2401 Calender Rd Ste 111

StageDoor Dance Centre  

 

The Movement Academy  
1211 E Debbie Ln
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APPENDIX 5 -  
LOCAL BUSINESS ART DISPLAYS
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APPENDIX 6 -  
COMPLETE LIST OF INTERVIEWS

• 
• 
• 
• 
• 
• 
• 

• 

• 

instruction
• 

• 
• 
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Interviews with members of the Farr Best Theater partner 
program: 

• 

• 

• 

• 
nontraditional venues and pay-what-you-can classes that draw 
in a diverse audience 

• 

• 

• 

• 

students in developing their talents and passion for the 

theatre

Interviews with local artists and performers:
• 

visual art association
• 

• 

• 

businesses
• 

president
• 

songwriter that has been featured at several festivals
• 

audiences
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• 

• 

• 

Classic Theatre
• 
• 

been voted the best by Living Magazine

• 

owner of Level 5 Architecture
• 

• 

• 

• 

festivals

Focus Groups:
• City Council
• 
• 
• 
• 
• 
• 
• MPM Conservatory
• Artists of the Tourniqué Collective
• 
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APPENDIX 7 -  
FEATURED ART AND ARTISTS

Pg 9: 

Pg 10: Welcome to Historic Downtown Mural by Mary Elizabeth and Eddie Phillips

Pg 21: 

Pg 32: untitled

Pg 59: (top image) 
Gathering Place

Pg 59: (bottom image) 

 

 

Pg 81: 

Pg 83: 

Pg 89: 

Pg 95: (top image) 

Pg 95: (bottom image) 

Pg 109: (bottom image) 

Pg 126: Tapigami Flowers by Danny Scheibl
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MANSFIELD
2035

CULTURAL ARTS 
MASTER PLAN


